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Partner with WOO
The high-trust sector experts



We have years of
experience working
with clients in highly
regulated sectors.

WOO

From financial services to government, education and NFPs,
we have made it our business to understand the regulations
associated with each.

Why? Because we want to ensure our proposals consider

your legal guardrails from day one, and always push creativity
and innovation as far as possible... without going too far. This
makes for a smoother review process for you, more collaborative
stakeholders, improved speed to market, and ultimately,

better outcomes all round.

We are a trusted partner for many organisations, which is
incredibly important in sectors where trust is hard won,
but easy lost.



Our Services

We combine deep human expertise
with Al to research deeper, create with
originality, produce faster, and report
with certainty.

Brands designed through deep insights

o

Marketing strategy driven by intelligent systems

[e]

Content to match cultural trends

(o]

Adaptive digital experience design

(e]

Software development and cyber security

(o]

Interconnected media and performance marketing systems

o

Al business consulting & transformation

(o]

WOO



Flagship projects
Highly regulated sectors



Financial services



Mutual Trust

Providers of integrated wealth services
to Australia’s most successful families,
family businesses, trustees, not-for-
profits and individuals.

We helped Mutual Trust to develop a brand that manages
Australia’s greatest wealth. Working closely with MT we
ensure a cohesive brand is presented across traditional

media and digital platforms, to customers and prospective
clients alike.
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MUTUAL TRUST



Helping tamilies achieve
what matters most
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News & updates

Famiilies & individuals

Ulira HNW

Family Bu

Philanthogpists

Timeline
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What We Do

g e S g e e

Who we help
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Stellan Capital

A private wealth firm for families who
want their capital, structures and long
term decisions managed with clarity,

discipline and care.

We partnered with Stellan Capital to redefine how
the firm presents itself to clients, creating a brand

that better reflects the calibre of its advice and the
depth of its relationships.
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Stellan

‘lnancial
EePOItS

Financial Reports 2025
Financial Reports 2026
Financial Reports 2027

# Stellan

Enduring coflaboration




Portfolio

# Stellan
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Woodbridge Capital

In an industry often defined by
opacity, Woodbridge is reshaping
private credit by bringing transparency
to every corner of the process.

We worked closely with Woodbridge Capital to enhance their
brand and digital impression, streamline operations, and
position themselves competitively in a rapidly

evolving landscape.
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SEE imE DIFFERENCE

nt capital, Thiiving outcome : AN INTRODUCTION

_ TO PRIVATE CREDIT

= woodbridge
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' SEE THE DIFFERENCE § W T Y ABOUT * AP

Transparent capital. Thriving outcames. g . Transparsncy Is rot just & value, it is what sets us apart.

OUR STORY

ODBRIDGE

LIKE TO THINK DIFFERENT.

INVESTORS IN PRIVATE CREDIT
NEED TO THINK DIFFERENT.

Weee B cotiors

Wt allicans are (Pe dame
DHMerant 1oan TyE-0% v vng OV EEnt (i 300 Invoatce rasim pios

b Mot al e tment tranegies are The same
Bach sirateg i, the cov i in the deta
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WHY WE'RE DIFFERENT LEARNING SESSIONS
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\WOODBRID

$36 Million CAV Canstrustion Facility

WE FOC

GE DIFFERENT?

\ LOANS FROM

&1 Millicn CRAV Investmant Fasility $18 Million CRY Land Facity

10 - $100 MILLION

OUR OFFERING TO INVESTORS

OUR INVESTMENT STRATEGY

WHOLESALE FUND

Facused on secute growth.

THE WC 3RIDGE
PRIVATE CREDIT FUND

FUND SNAPSHOT




Ferrari Insurance

In a global first for the brand, Ferrari
developed its own independent insurance
product as a means of complementing the
distinctive requirements of their clientele.

As an exclusive to Australian Ferrari drivers, the brand required
assistance in launching Ferrari Insurance to a local market through

a range of personalised, bespoke and beautifully crafted materials,
which truly reflect the aspiration and elegance of the Ferrari brand.
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TRUE AGREED VALUE

Experience 7he arrof s U Cover that reflects the
tailored Ferrari insurance S rrue marker value of
7 /il your vehicle

INSURE WITH ACCURACY

Policy ra//ored 1o your

vehicle’'s usage, no matter
how little

PROTECTING
YOUR PASSION

WOO Click to watch video
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Dear Angelo Citizen,

It is my great pleasure fo welcome you as a new customer of
Ferrari Insurance, the tailored insurance solution for your impressive
collection of Ferrari vehicles.

Ferrari Insurance is a global first for Ferrari owners. As a new member
of the Ferrari Insurance family, you are among an exclusive group who
hold insurance specifically engineered for Ferrari drivers.

Thank you for choosing Ferrari Insurance. We look forward Fevrar:
. " . rrari
to serving you and safeguarding your passion on the open road. e

Yours faithfully, F E R RA R I I N S U RA N C E

%////

DR. JAN HENDRIK VOSS
PRESIDENT
FERRARI AUSTRALASIA

Please find a summary of your collection on the re;

ANGELO CITIZEN’S FERRARI COLLECTION Need assistance?

INSURANCE AND CLAIM

1300 458 488

ROADSIDE ASSISTANT

1800 555 360
Mona SP OR SCAN THE QR CODE

SF90 Stradale

: Angelo Citizen
F355 SF9O0 Spider

MEMBER JOINED

SP3 Dayfona 12345 July 2024

F8 Tributo

Purosangue
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Design and development

of Ferrari Insurance digital
presence, with a unique website
highlighting key selling points as
well as forms and access points
to make a claim.
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HOME

BENEFITS

VALUE Fag MAKE & CLAIM

BENEFITS

INSURANCE THAT GOES
BEYOND ORDINARY

OBTAIN A QUOTE LEARN MORE

REGISTER

lj'_' <)

HOME

BEMNEFITS

COST FAGTORS

VALUE Fag MAKE 4 CLAIM

VALUE

THE COST OF
EXCELLENCE

CBTAIN A QUOTE LEARN MORE

We understand the true
worth of your Ferrari

ng

Loram ipsum dolor sif amat, consactetur adiplscing elir
phasealius sir amar dolor ur leo accumsan posuars et in odio.

REGISTER







‘ij FERRARI INSURANCE

INTRODUCING FERRARI INSURANCE

PROTECTING YOUR PASSION

Exclusively for Australian Ferrari owners comes Ferrari
Insurance, railored cover that is engineered to meef the
unigue demands of Ferrari drivers and their vehicles.
Ferrari Insurance brings together a suite of features that
is unrivalled, making it the indispensable companion fto
yvour Ferrari.

TAILORED FOR YOU.
TAILORED FOR YOUR FERRARI.

Precise control

Flexible agreed value and annual
kilomerre insurance.

wOO

New-for-oclder
Exrended 48-month new-for-old
replacement coverage.

Specialist service
Expert advice and support every
step of rthe way.

FIND OUT MORE

Outbound EDMs to support marketing and sales communications.



legalsuper

A super fund that has managed
the retirement wealth of the legal
community for 30 years.

We have helped to keep legalsuper’s 44,000 members
actively involved in the company by creating engaging
content through video, digital and, printed collateral.
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How to best save
A new way money ?“Td

of life

For soma paople, the thought of ratiring and
stopping work all together can be daunting.
Using a r
isa way to help bridgs that gap and can bs
) 5 usad intwo diffarent ways dapending on
atalie. ) ColirRs e

Loram ipsum dolor sit amet, consectetur adipiscing elit. Sed vitae scelerisque anta.
Westibulum vel dolor sagittis, o onvallis metus sit amet, porttitor elit. Vivamus

bibendum est sed aros sagittis, neo eleifend arat bibendum.

Lorem ipsum
dolar amet forsa

Lorem ipsum dolor sit amet, consectatur adipiscing elit. Sad vitas scelerisque ante.
Vestibulurm vel dolor sagittis, convallis metus sit amet, porttitor elit. Vivamus
bibendum est sed aros sagittis, nec eleifend arat bibendum. Lorem ipsum Lorem ipsum
Probakbo, inquit, slo agam, ut enim Probaho, inguit, sio agam, ut enim
maxima placeat, facers nondum. metima placeat, faosre nondum
Loram ipsurn armat doramal. Loram ipsumn amet doremal.

Find out mars

Aenean sed libero mattis, tristique justo ac, efficitur ipsum. Guisque arou mi,
efficitur nec velit sit amet, placerat aliquam elit. Nulla aliquam lorem a sapien porta,
non facilisis oroi malesuada. Nam vel matus mi. Fusoe auotor ac tortor eu dictum.
Fusoe at libaro in sem elaifend blanditid eget eros. Aenean non tortor vel purus.
Transition to
retirement strate

Lorem ipsum Lorem ipsum

Probakbeo, inquit, sic agam, ut enim Probabso, inquit, sio agam, utenim
rraxirme plaoeat, facere nondum. rraxime placsat, facers rondum.
Loramipaum amet doremal. Loremipsumamet doramal.

Agnean sed libero mattis, tristique justo ao, efficitur ipsum. Cuisgue arou mi, Aenean sed libero mattis, tristique justo ac, efficitur ipsum. Quisque arou mi,

afficitur nec velit sit amet, placerat aliquam elit. Mulla aliquam lorem a sapien porta, afficitur nec vealit sit amet, placerat aliquam alit. Mulla aliquamn lorem a sapien porta,

Pl A o = Ry oA S ik fn T T e Sl e L s e
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=llegalsuper

Annual Report
2020-21

How we compare

Anat 30 June 2075, our MySupsr Balanced mveatment opbon, whens inoel men e s
are investad deliversd an annual net revum of 70 for the year, slighthy under tha
S Fatinges mmecdion’ of TT%. Cherr thes korages term, i ¥ ymar perfommanos of our
MySuper Balanced investment option delevared an annual net retum conastent with
the SuperFlarings median. ivveetment renme for ol ineatment optiona s

Folcawing pages

Tgapar M ERancen 5 Bugarlatings Ealis o 504

uper Balancsd nal Super

Emplo
Spensared Super

Allocated Pension

TheHeron Partnership

ansored & Personal Super

Pangion

Hainmaker Information

Employer §pons

Parvonal Super
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Ilegalsuper
sllegalsuper
s1legalsuper
sdlegalsuper
legalsuper
rllegalsuper
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Vanguard

Inspiring financial aspirations.

We partnered with Vanguard to create captivating
campaigns for their Diversified and Managed Accounts,
demonstrating the impact on advisers’ clients. Through
powerful imagery and a focus on digital channels, we
showcased how Vanguard helps advisers align financial
goals with clients’ dreams.

The campaigns utilised general printed collateral, email
marketing, a dedicated microsite, and rich media to
engage and empower advisers in making a lasting impact
on their clients’ financial well-being.

wOO
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NOVEMBER 2018

" Vanguard®

rVanguard
Diversified

Buying a firat home. Helping the kida get a great education.
Enjoying a comfortable retirement.

Your clients all have dreams they want to achieve. So you need the right solutions to
show them what's possiblc.

Vanguard Diversified Investments are multi-asset low-cost portfolios featuring broad
diversification and automatic rebalancing, tailor-made for investors at every stage of life
—from nonservative all the way through to high growtn

we've developad a client engagement pack to nelp you:

Communicate the benefits of diversification, asset allocation and automatic
rebalancing to your clients,

WOrK with SMSF clients 1o heip diversify thelr investment portiolos,
Outline the low cost investment solutions available to you and your clients.

Download your Vanguard Diversified Investments pack now.

All you need to do is choose the right investment structure for your clignts—a managed

Turd, &n ETF o & manzged accounl—and we'll lake Gane of he heavy lifling.

So you can spend more time as a trusted adviser, seeing what's possible and helping
your Glients achigve their areams.

Download your exchisive pack foday.

Get access to everything you need about Vanguard Diversified Investments and help
your clients 1o see whal's possibie.

OWNLOAD PA

1all not diselaving co

MOVEMBER 2018

" Vanguard®

I-Vangu.‘:trd

Diversified
Investments

DOWNLOAD

Buying a firat home. Helping the kida get a great education.
Enjoying a comfortable retirement.

Your clients all have dreams they want to achieve. So you need the right solutions to
show them what's possible.

One step away from helping your
clicnts reach their goals.

\'4 o &

Experience Broadly Diversified Structures

Over 40 years Achieve broad You choose your
ol inveslimenl diversilicalion bl prefened sbuclure —
managament nerindically remalances Mananad Fund,
experience. ETFs or Managed
Accounts.

NOVEMBER 2018

“Vanguard
Diversified
stments

Buying a firast home. Helping the kids get a great education.
Enjoying a comfortable retirement.

Your clients all have dreams they want to achieve. So you need the right solutions to
show them what's possible.

Vanguard Diversified Investments are multi-asset low-cost porifolios featuring broad
diversification and automatic rebalancing, tailor-made for investors at every stage of life
—from nonservative all the way through to high growth

We've ceveloped a client engagement pack to nelp you:

» Communicate the benefits of diversification, asset allocation and automatic
rebalancing to your clients,

* WOTK with SMSF cllents 10 nelp diversity thelr Invesiment portiollos,

« Owtline the low cost investment solutions available to you and your clients.

Download your Vanguard Diversified Investments pack now.

All you need to do is choose the right investment structure for your clients—a managed

fund, an ETF u1 & managed avcounl—and we'll lake Gare of lhe heavy filing.

So you can spend more time as a trusted adviser, seeing what's possible and helping
your clients achigve tNeir areams.

We're here to help

For more informaton about Vanguard Uiversitied Investments,
speak with one of our Client Sales Executives on 1300 655 205
or email us at adviserservices @vanguard.com.au

Vanguaid swesiments Austiaia Lid (ABN 72 072 881 086 / AFSL 227253) (Vanguaud) is The 5suer of e Vanguad ETFS.
Vanguaid ks Ine issie of Ihe Fiospecius on behall of e US Ested exchange raded lunds (ETFS) descioed n he
Prospecius. Vanguand has ananged fol iniesests in the US ETFS 1D be made avalahic 10 Aushalian nvesiis via GHESS
Depositary miesests fhal aie quoled on he AQUA markel of e Ausiiallan Secuiies Exchange ("ASX"). Vanguaid ETFs wil
omiy e tssued fo Autholised Paricpants, Tl is. persons who have enteted Inko an Aulorlsed Pasicipant Agieement wiih
Vanguaid. Retall nvesiols can fransact In Vanguasd ETFS Tuough & Slockonokes o inanclal advised on the secondary market.
Fetal Invesirs can only use Me Prospectus and POS fo INoimational puiposes. We: have not 1aken youl cicumslances ino
account when pieparing this publication so & may nol be appicabie to you clicumstances. 'You shouid consider your
clicamstance: ieievant PDS andior Prospecius Defore making any imvesimen decision. You can access The selevant
P 11
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Vanguard Growth Portfolio

Che the structure that best suits your clients’ needs,
w lang thay have o invest and how much risk they are
prepared to lake on.

1. Managed fund
2 aange Traded Fun
3

30% Income, T0% growth

tment objective

uard Growth Portfolio seeks to track the
weighted average retum of the various indicas of the
undertying investments in which it invests, In proportion
10 the Strategic Aszaet Allocation, befora taking Into

Portfolio overvie

The portiolio provides low—cos!t & o a range of seclor
funds, oftering broad diversification 5 mutliple
classes. The Growin portfolio is biased towards ¢

assels, and is designed for iInvestons saeki

capital growth. The portfolio targets a 30% allocation 1o
Income asset classes and a 70% allocation to growth
asset classes.

Aty altar Fixe

Istssimiatioonad Fixeed Inmest (H
Ausirafian Shares
Intesmational Shares
Inlemiatior

Intermato mall Companie
Emarging Markeis

only through axtornal platiorm providers. Ploaco visil vanguard com. auwmanaged-aceount-strategios for

Designed to help you and your clients

HI Serving as a diversified
i f‘-‘ core investment

diversified, low cost. static-aliocation portfolios can
as sutabie accumulation compononts for a broador
iment programme,

Enhancing your role as
client coach

simple, packaged portfolios can help you to help your
3 avoid common behawiours that may reduce investor
JFNS oF increase investor nak, such as market tming and
ing op-performing funds,

Focusing on clients

Pressal investiment solutions can free up the ime and
resources hat you might have traditionally spent on

fund w and h

siness, enhancing relationships with your existing
ants and finding new ones

Vangusre | D od Investmants

@ Asslisting product suitability

Weill-consiructed and implemented portfalioa give you
mong ime and resources o focus on your clients and
ensure porfolios align closely to their financial situation,
refurn objectives and risk olerance.

EEE Serving a variety of client types

Tha range of fixed allocations means that you can

find a fund that's appropriate for many different kinds

of clients, The low cost and low maintenance of these

tunds allows you 1o serve even low-engaged, low-fee
5tors profitably.

o~y
1 r Making promises you can keep

Making promises aboul fulure investment performance

estate and family planning, areas which entail less markst
risk. These senices can provide a more reliable foundation
for an enduring advice practice
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Dean Holmes |
Absolute Wealth Advisors i
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Government



Commission
of Inquiry

into the Tasmanian Government’s
Resposes to Child Sexual Abuse in
Institutional Settings.

‘Who was looking after me? Prioritising the safety of
Tasmanian children” The Commission’s final report

is over 3,000 pages long and made up of eight volumes
across 11 books.

wOO

Commission of Inquiry info
the Tasmanian Government's

Responses to Child Sexual
Abuse in Institutional Settings
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Commission of Inquiry into
the Tasmanian Government’s
Responses to Child Sexual
Abuse in Institutional Settings




Commission of Inquiry into
the Tasmanian Government’s
Responses to Child Sexual
Abuse in Institutional Settings

Who was looking after me?
Prioritising the safety
of Tasmanian children

Volume 1: Summary, recommendations
and findings

August 2023

- 36 submissions addresse

opics relevant to system-wide improvements,

ion across agencies, strengthening mandatory
keeping, strengthening owersight bodies (such as the.
sioner for Children and Young People, the Ombudsman and the Inlegrity
g funding

iuding i

Commission), and increas

27 submissians addressed topics relevant to improving institutions” identification
sures, including barriers to making complaints, concems
about T: ania’s culture and size, having clear complaints processes, and
difficulties with disciplinary processes and intemnal investigation processes

of and response to

cs relevant to improving the criminal justice system,
offences and procedures, bail and sentencing,

8 submissions addressed t
including p
and trair
19 sub
support for vict
of civil litigation matters and therapeutic supports for victs
a5 preserving records and providing official apologies

ons addressed topics relevant to clvil justice matters, redress and
g the National Redress Scheme. the conduct
-survivors, a5 well

1-survivors, includir

28 submissions addressed topics relevant to our four focus institutions—aducation.

youth detention, out of home care and health,

€ themes are summarised in Figure 11,

Figura 1.7; Systemic themes from submissions to our Commiasion of Inquiry

* "

R g amarerans [

B syuiemosiss impvermaiin B Dusciosire ane ravponding Cowrr i juates wten

Civi asticn wymaes [ -

Wt T - Eytabiatman and comt.

e submissions, we gained & sense of the problems in the Tasmanian
responsge to child sexual abuse, including:

Lk of 3 systemic response to child sexual abuse
fears of reprisals for speaking oul about child sexual abuse

ems about Misconduct and cover-ups

n empathy in responses o child sexual abuse
« alack of priodty given to the safety of children
+ problems with disciplinary processes

Th insight and experiences conveyed in the submissions we received, as well
s made by organisations, deepened our understanding of the nature and

nng and writing their submissions. We are particularly grateful 1o people
accounts of their personal experiences, sometimes for the first time.

ons with a Commissioner

2023 {from 13 August 2021), 132 people affected by child sexual abuse had
perience with @ Commissioner in person, onling, by video-conference

& tefephone. Sestions with a Commissioner were due to be completed by the
uary 2023 to allow information shared to be included in our final report. In
some sessions were held after this date, and Commission staff continued to
1ation fram people who wished to share it.

d exhausting for victim-survivors and their supporters

&5, each ion with a Commissi was o d
trauma-informed. Many people who attended & session later
d feeling supported during their er 1t with our Cc ission of Inguiry,

hope reflacts the sense of privilege and respect we felt when people

frusted us with their experiences. For example, one participant said after their session
Commissioner: “Thank you for listening to my story. | think that, in a way, | can
some closure now' ® Ancther said, I'm relieved that I'm being taken seriously,
st someone oul there aside from me cares this happenad and happens
It's vaSdation. | have validation and that means so much®® We discovered while
aking cur Inguiry that the very existence of our Inquiry had a positive impact

1y victim-survivars. For example, one participant told us:

sexual abuse in govemment institutions. We appreciate the time people
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Commission of Inquiry info
the Tasmanian Government’s
Responses to Child Sexual

Abuse in Institutional Settings

Share your story

We are listening. You are not alone.

She @@
We want to
hear from you.

Tell your story, in a safe space
@ | @g
N
\1Z

% 1800950110 [>< contact@commissionofinquiry.tas.gov.au

The Commission of Inquiry wants to find out more about child sexual abuse in Tasmania’s public schools, hospitals,
youth detention and out of home care. It will make recommendations to help keep children safe. Contact us to find out more.
*This is not the National Redress Scheme. The Commission is independent of government.
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About the guide

The Inquiry is independent

The Commission’s work

The Commission’s report
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EasyRead

The guide uses pictures

with special powers,

The Commission has been

Report

The report

The Commission of Inquiry
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The report is on the

It called witnesses at
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and makes

Click here to view the video




Forum for Truth
& Recognition

An independent public record of people’s
experiences of child sexual abuse in

Victorian schools before the year 2000.

We worked with the Forum to create a brand and digital
experience for a deeply sensitive and unprecedented public
initiative. The challenge was to make the Forum feel credible while
remaining human, approachable and safe for people being asked
to share deeply personal experiences. Across strategy, print and
digital, we created an accessible and considered expression that
put people and their stories at the centre of the experience.




Your voice is powerful Your truth matters (&= : s You're not alone




* Forum for
Truth and
Recognition

We're here to listen with care.

Your experience
matters and
should be heard.

The Forum is a sofe and respectful space for people to
share their experiences of child sexual abuse in Victorian
government schools and certain non-government schools
prior to the year 2000.
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Integrity
Oversight Victoria

A new chapter in Victoria’s integrity
framework, bringing greater clarity, trust
and understanding to a complex system
of oversight.

Formerly the Victorian Inspectorate, the organisation oversees 15
integrity agencies, including IBAC and the Victorian Ombudsman.
A refined name, contemporary visual identity and the tagline
Integrity Together clarify its role, strengthen public understanding
and reinforce its authority and independence.
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Integrity Report
Monitoring Project on IBAC:
Police Misconduct Complaints
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Hume City Council

Hume Proud transforms civic pride into a
shared identity for a growing, diverse and
evolving community.

Developed as a unifying campaign identity for Hume City
Council, Hume Proud brings multiple initiatives together under

a single, memorable banner. The flexible brand framework
champions community, celebrates progress and strengthens a
sense of belonging, while supporting long-term engagement and
organisational change.
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CGA

Future proofing the Caulfield
Grammarians’ Association experience,
through Brand and Digital touchpoints
for greater alumni engagement.

WOO Agency hosted a strategy workshop to redefine the CGA’s
Vision and Values. With a focus on community engagement, the
new positioning required a refresh of all brand collateral.

Work included a new Logo, Identity, Website, Multimedia
Historical Wall, Brand Video, Alumni Profiles, and EDM
Templates. Each touchpoint served to create a higher level
of engagement amongst the entire community.
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WHEREVER LIFE TAKES YOU,
YOU ARE NEVER FAR AWAY
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Caulfield
Grammarians’
Association

Caulfield
Grammarians’
Association

Upcoming events > Class of 2000 & 2001

20 YEAR REUNION

Class of 2000 &

Latest News SEEALL

- iy / . A
-~ ~
i S e
~ Affiliate Club i -
I a t e u S Distinguished Service Order - 7 Reasons why you

Frank Weir an Internship

Progra m HiStOi“}" Career 20 YEAR REUNION
Class of 2000 & 2001

23.07.2022 — 6:30pm - 9:00pm

Upcoming Events

The Caulfield Grammarians’ Association
(CGA) has a number of Affiliate Clubs,

$55.00 per person

The Deck, 212 Bay St
Brighton, VIC 3186

20 YEAR REUNION 30YEAR

providing a range of sporting and cultural
activities for past students of Caulfield
Grammar School and other members of
the CGA community including staff,

Class of 2000 & 2001 Class off

23.07.2022 — 6:30pm - 9:00pm 23.0 FIND OUT MORE
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Message not viewing correctly? View online

Caulfield
Grammarians’
Association

MENTORING & CAREER APRIL 2022

CGA Career
Coaching

Dear Dennis,

We would like to offer you three complimentary online Group Career
Coaching Sessions with our CGA Careers expert, Leah Lambart - Founder

of Melbourne-based career coaching business, Relaunch Me.

We are writing to you as your studies at Caulfield Grammar School will soon be drawing to a close.
The Caulfield Grammarians’ Association (CGA) is looking forward to welcoming you into our strong
and proud community of 28,000 past students.

The CGA is the alumni organization for Caulfield Grammar School and has been serving the interests
of its members since 1885. Our Grammarians share a lifelong bond with the school that continues
beyond graduation. As the school song goes “you're part of the School from the time you begin it,

you're part of the School for the rest of your life.”

In order to celebrate your impending graduation, we would like to offer you three complimentary
online Group Career Coaching Sessions with our CGA Careers expert, Leah Lambart - Founder of

Melbourne-based career coaching business, Relaunch Me:

e Group Career Coaching 1 - 17/5/2022, 6.30pm - 8.00pm
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Uppingham
Vietham

Uppingham School Vietnam brings
more than 440 years of British
educational heritage to a new
generation of students in Vietnam,

We worked with Uppingham to establish the brand and
digital experience for its first school in Asia. The challenge
was to translate an established British institution into a
new cultural context — balancing heritage and modernity,
academic excellence and individuality, while creating a
compelling proposition for a new generation of families.
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Fortivo

Fortivo is the ultimate digital program
designed to help streamline asset
protection and inventory management.

We helped Fortivo establish a distinctive brand and digital
experience for a complex enterprise solution. The challenge
was to make a highly sophisticated system feel intuitive and
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Drawing inspiration from the bespoke
and high-end building design,
we established a desirable brand

that leaves prospects dreaming of
opulence.

Working closely with the development team and agents we
produced a marketing campaign that showcased the unique
property elements across; brand development (naming and
brand), information memorandum, hoarding, signage and the
digital space.
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Superior Commercial

Space Available

BUILD YOUR EMPIRE HERE
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Nestled berween
South Yarra and
Richmond,
Cremorne packs
a lot of culture into
| square kilometre.

Melboumne's very

own Silicon Valley

is always buzzing
with energy.
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Reline

Positioning a premium South Yarra
development through a compelling
brand narrative that brings together
sophistication, sustainability and a highly
desirable location.

Work included the development of the project narrative,
information memorandum, marketing collateral and
website, creating a cohesive suite of touchpoints designed
to strengthen the development’s positioning and engage
prospective buyers and investors.
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Ground floor café

Premium end
of trip facilitics
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Thank you for your time.
Let’s chat more.
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